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Selected Campaign Videos by KMT and DPP
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Fun Figures related to the campaign
videos

= All three videos by DPP have
accumulated more than 100 thousands
hits each online

= Comparing with the videos by DPP, KMT
micro movies have received much higher
popularity by having more than 300
thousands hits each online

= Tsai has 650 thousand fans and Ma has
1.3 million fan on Facebook

Sources: Yazhou Zhoukan (Asian Weekly)



Logo and Slogan (KMT)







Logo and Slogan (DPP)
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conclusion
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